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Companies Hold Firm
to Boost Recovery
The government, NGOs and NPOs aren’t the only ones assisting with the recovery process after the
Great East Japan Earthquake. Companies are putting their specialist skills to good use and lending
a hand too. The Japan Journal’s Osamu Sawaji takes a look at three such companies.
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home is the most impor
tant place in the world,
and that children are the
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make up for product shortages,
with facilities such as food process
ing plants and delivery centers in
particular affected by the earth
quake, the company also set up a
backup network to deliver prod
ucts via undamaged plants.

Staff from Seven-Eleven Japan headquarters clear rubble from in front
of a Seven-Eleven store in Tohoku, as they strive to get their
operations back in full working order.
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early April.
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